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Creating the ‘Wow!’ Factor in Taos
Someone recently related how in San Diego, in preparation for hosting a recent Super Bowl, the entire business community was indoctrinated and trained to offer the ‘Wow!’ factor to visitors.  San Diego wanted to let everyone who came to enjoy the game to know not only were they welcomed to San Diego but also the people of San Diego were genuinely happy to have visitors in their town.  From all reports, this was a successful venture with training and information sessions for businesses and their employees, and a commitment from the leadership of the city to clearly establish the ‘Wow!’ factor as a permanent feature of San Diego.
What if there were a commitment to establish the ‘Wow!’ factor in Taos?  What if there were a collective desire of business owners in the retail, hospitality, and service sectors to ensure that they and their employees created the ‘Wow!’ factor through making everyone, locals and tourists alike feel totally welcomed in their establishment.  Many shop owners and their employees achieve this feeling of open arms, but we constantly hear comments about the lack of a service attitude in various businesses.  What if creating the ‘Wow!’ factor was first and foremost in the consciousness of every business owner and employee in Taos?  What if Taos really did become the most business friendly town in New Mexico?  Do you think this would make a difference for locals and tourists who are the source of support for purchasing goods and services from small businesses?  I believe it would.
Customers purchase goods, and return for subsequent purchases, from stores where they feel welcomed.  Most customers have a long memory for when they were treated rudely or more often served in a lackadaisical and unenthusiastic manner.  This is certainly true in the hospitality business, but the effect of poor service is remembered wherever it occurs.  If the employees and owners of businesses make it a point to produce the ‘Wow!’ factor for everyone who enters their shop or receives services, the ‘shop Taos’ campaign will expand and produce results.  
The Taos Project has a goal of creating the ‘Wow!’ factor in the Historic District.  Several projects have been completed with more coming this year.  The intent is for locals and tourists to feel or say ‘Wow!, something exciting is happening in Taos, we’re glad we’re here!’  It’s like inviting someone into your home for a dinner party.  You want them to truly feel that you care and are glad they have come to visit.  The same goes for visitors coming to Taos, or coming into your shop.  You want them to feel welcomed and glad that they came.
There are many facets on the diamond of community and economic development.  One facet for sure is how people, locals and tourists, feel about the community and its business environment.  Remember, small business is the backbone of the community.  As businesses prosper so does the community.  Through making a commitment to produce the ‘Wow!’ factor for everyone who visits Taos, everyone wins.  People respond to those who show they care  They want to feel ‘Wow!, they really care that I’m here!’  It’s basic human relations 101.

Think about it.  How can you make a difference to help locals and tourists alike say, ‘Wow! I love Taos?’  Sustainable and enjoyable community development begins with being a friendly place to live and visit through producing the ‘Wow!’ factor at every opportunity.  ‘Wow!  Isn’t Taos a great place to live?’
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