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Taos is Where Creativity Happens

It’s the first of May, spring is upon us and the birds are singing.  This is always a beautiful time of year as trees and flowers show their blossoms and new growth is seen everywhere.  It’s also the time of year when new energy of creativity emerges that brings new ideas into focus and application.  Businesses prepare for the coming tourist season, construction activity increases, road repairs are initiated, and people are taking walks in the park, jogging, riding their bikes, or just strolling around the Historic District.  Have you noticed that people are smiling more as we leave winter behind and move into the warm spring and summer months?

It is also the time of year when gardens are being planted and we begin to think about ways of embracing nature and look at ways of creating a sustainable life style.  As we look around the world, we see evidence of significant changes taking place in geography, weather and relationships.  We see trends towards self-sufficiency, fuel economy, energy efficiency and preservation of social and cultural identity.  We see a changing economy with increased prices for most commodities (especially gasoline).  We see major corporations struggling for survival, and rising costs in health insurance and other needed services.

We also see an aging population, a movement of people toward rural communities, and a workforce that often needs training in the basics of workplace protocols.  We see cost of housing soaring out of reach of the average worker.  We see businesses increasingly frustrated because of policies and regulations imposed by federal, state and local government.  We see a preponderance of gas-guzzling vehicles with one driver, and then we see the frustration felt with increasing traffic congestion.

We see changing buying habits of tourists that suggests a need to modify products offered in retail stores, and to perhaps change advertising methods.  We see a shift in the number of tourists and the demographic makeup of the tourist population.  We see a changing interest in what tourists want to experience that offers new opportunities for a community awake enough to see the trends.  We see the need to reassess what we are doing to attract visitors to our community, and equally important what are we offering once tourists arrive.

It’s spring time and time to let the creative juices flow.  We have to address the overarching need to market Taos in a new and dynamic way that reaches people in a unique manner with positive impact.  Technology is at our disposal to create an interactive marketing vehicle that makes a statement, informs, entertains, and stimulates action.  We have the talent, expertise, interest and more than anything the need to do something different.  Taos is where creativity happens!  

We need to focus that creativity and establish a community imperative that puts marketing the Taos region as a top priority.  This takes dollars, vision, political will and commitment.  Imagine what would happen if we really harnessed the tremendous energy of the web plus digital media production and, as a community, got 100% behind an energized, creative, intelligent marketing campaign.  There would be an international outreach that would tell the story of Taos and the amazing people that live in Taos.  Multiple reasons to visit this truly unique historic patch of land called Taos would be dynamically shared.

Everyday we hear moaning and complaining about how business is flat, not enough people are in town and shopping.  Who is the primary market for many businesses, restaurants and lodging facilities? Tourists.  Who generates the gross receipts taxes as business improves?  Tourists.  Who fills the beds in hotels, motels and B & B’s? Tourists.  Who for the most part supports the recreational focused businesses?  Tourists.  Who tells others about their great vacation experience urging friends and family to visit Taos?  Tourists.

Someone asked the other day, “Why are other communities in the west so far ahead of Taos in number of tourists visiting”?  I can’t validate the statistics but I do know that moving tourists into and through our region is fundamental to the economic health of the community.  It’s time to take a new look at an old concept of promoting tourism.   It’s time to unleash the springtime of creativity and to invest in a new approach utilizing the power of digital media to bring people to Taos.  Tourism is an export business.  We export what we have to offer, tourists come here to buy, they leave a bit of energy called money, and then return home.  It’s a good clean business, but can’t be successful by doing the same old thing in the same old way.  
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